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Vertical Search
• Gartner: 85% of business executives use search engines, and it’s the first place 

they look online to find out more about a product or service.

• Strong financial backing leading to release of 4 vertical search products in 
2008

• Engines improves both quality and accuracy of search results saving users time 
and boosting organisational productivity

• Designed on
– Cutting edge search technology
– Deep industry knowledge and expertise

http://www.searchconstruction.net
http://www.searchmining.net
http://www.searchpetroleum.net
http://www.searchsupplychainlogistics.net


• Aspermont/MCL
– Global B2B media services provider
– Dominant in resource sectors

• Associations partnership
– Non-for-profit trade organisations
– Industry Associations
– Governments

• User Influence
– Suggest a site
– Report this link

• Panel of Experts
– Independent with breadth of industry 

knowledge and expertise

Industry Driven

http://www.aspermont.com
http://www.mining-journal.com/About.aspx


• Industry specific audience

• Geographical & sub-sector 
targeting

• Lock out competitors
– Finite advertising space

• comScore: search plays a role 
in roughly half of all online 
purchases

– While 37% of B2B Internet users 
research & purchase online, 27% 
research online and then purchase 
offline

• Advertising Flexibility

• Default Industry Search Engine

Why Advertise
Text advertising

Logo 
advertising



Power in the Engine
• Convera are the pioneers of semantic and vertical-

based search technology
– Over $100m invested in R&D of search intelligence

• Vertical Search = Indexing only websites that are 
100% relevant to a specific vertical

– Refines number of search results
– Increases accuracy of search results

• Semantic Search = Ability to search by meaning
– Drives relevancy of search results



Google Search (cobalt)

Quantity NOT Quality

http://www.google.com/search?q=cobalt&rls=com.microsoft:en-au:IE-SearchBox&ie=UTF-8&oe=UTF-8&sourceid=ie7&rlz=1I7GGLG


Search Mining (cobalt)

Quality NOT Quantity

http://www.searchmining.net/ASPM/EUISearch.do?qgeneral=cobalt&searchType=defLink


Google Search (underground mining)

http://www.google.com/search?hl=en&rls=com.microsoft%3Aen-au%3AIE-SearchBox&rlz=1I7GGLG&q=underground+mining


Search Mining (underground mining)

http://www.searchmining.net/ASPM/EUISearch.do?qgeneral=underground+mining&searchType=defLink


• For further advertising information and pricing 
please download our media kit

Search Mining media kit

Search Petroleum media kit

Search Supply Chain Logistics media kit

Search Construction media kit

Next Steps

http://www.miningnews.net/web_files/SM_mediakit.pdf
http://www.petroleumnews.net/web_files/SP_mediakit.pdf
http://www.supplychainlogisticsnews.net/web_files/SSCL_mediakit.pdf
http://www.constructionindustrynews.net/web_files/SC_mediakit.pdf
http://www.searchconstruction.net
http://www.searchmining.net
http://www.searchpetroleum.net
http://www.searchsupplychainlogistics.net

	Vertical Search

